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Everything you need
to know when working
with your IRB

H O W  A R E  PA R T I C I PA N T S  R E C R U I T E D
A N D  V E R I F I E D ?

Participants are recruited from various sources, 

including website intercept recruitment, member 

referrals, targeted email lists, gaming sites, customer 

loyalty web portals, permission-based networks, and 

social media, etc.

Consumer panel members’ names, addresses, and 

dates of birth are typically validated via third-party 

verification measures prior to their joining a panel.

B2B participants are subject to additional quality 

control measures such as LinkedIn matching, phone 

calls to the participant’s place of business, and other 

third-party verification methods (TrueSample, 

RelevantID, Verity, etc.).

H O W  M U C H  I S  E A C H  PA R T I C I PA N T  
I N C E N T I V I Z E D ?

Our panelists join from a variety of sources. They may 

be airline customers who chose to join in reward for 

SkyMiles, retail customers who opted in to get points at 

their favorite retail outlet, or general consumers who 

participate for cash or gift cards, etc.

When participants are invited to take a survey, they are 

informed what they will be compensated.

Because each respondent is compensated differently, it 

would be inappropriate to inform how much they will be 

compensated in the cover letter.  Instead, we 

recommend including verbiage along the lines of: “You 

will be compensated the amount you agreed upon 

before you entered into the survey.”  
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W H AT  WA S  T H E  R E S P O N S E  
R AT E  O N  M Y  S U R V E Y ?

Upon request, the project manager 

can inform you of the response 

rate after the data collection is 

complete. The response rate is the 

percentage of your target that 

receives a survey invitation and 

responds to the survey invitation 

by initiating the survey. On 

average, response rates generally 

fall between 5%-12%.

W H AT  I S  A N  I N C I D E N C E  R AT E ?

The incidence rate is the percentage

of people who initiate your survey that 

are able to pass through your survey 

screeners and qualify to complete your 

survey. For example, your target is the 

general population and you have a 

screener question requiring the 

respondent to own a dog. 

Approximately 40% of the general 

population owns a dog. So, for every 

100 people who start your survey, 

about 40 of them should qualify for

and be able to complete it. Thus, 

among the general population, your 

incidence rate should be about 40%.

H O W  A R E  PA R T I C I PA N T S  
I N V I T E D  T O  PA R T I C I PAT E  I N  
A  S U R V E Y ?

Panel members are sent an email 

invitation or prompted on the 

respective survey platform to 

proceed with a given survey. 

The typical survey  invitation is 

generally very simple and generic. 

It provides a hyperlink which will 

take the respondent to the survey 

as well as mention the incentive 

offered.

To find out more, call 02 8310 8031.

W H AT  D O E S  A  T Y P I C A L  E M A I L  I N V I TAT I O N  T O  A  S U R V E Y L O O K  L I K E ?


